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76
JEWELRY

We turned to the experts at 
Ben Bridge eweler for ideas 

on gifting those we hold 
near and dear. 

78
DRIVE

Mercedes-Maybach unveils 
a thrilling all-electric 

concept car with a dramatic 
eye for the future.

Retreat
91

SPOTLIGHT
The latest iterations of 

the Dior Medallion chair 
spotlight the work of an 

array of acclaimed artists.

94
LAUNCH

The world of RH soars 
to new heights with its 

stratospheric expansion into 
private aviation as its latest 
concept, RH One, takes o .

100
DESIGN

Interior designer Theresa 
almer chooses her favorite 
pieces for a fall refresh.

102
ON THE MARKET

Step inside two spacious, light-
filled homes that represent the 

best modern architecture  
and design.

106
HOME

Lindsay Anyon Brier creates 
a warm, light-filled sanctuary 

in San Francisco’s Sea Cli  
neighborhood.

Revive
165

SPOTLIGHT
Nestled between indigenous 

plants, luscious green mountains 
and the ocean’s crashing waves is 

the newly opened aradero  
Todos Santos. 

168
GETAWAY

Tucked within The Resort at 
aws p comes a spectacular 

adults-only oasis, The Green O.

172
GETAWAY

Two new venues, one in San 
Francisco and another in 

Monterey, provide plenty of 
incentive for getaways this fall.

176
WEEKENDER

Step into the revitalized 
Dr. Wilkinson’s Backyard 

Resort & Mineral Springs to 
experience all of the innovative 

rejuvenation the Calistoga 
venue has to o er.

182
THE GUIDE 

Find the perfect gift for 
everyone on your list, and pay 
it forward this season in San 

Francisco.

192
LAST LOOK 

Steven Ehrlich of EYRC 
Architects is one of the world’s 
most respected designers in the 

game. Here, he bares all. 

165

168

78

departments



retreat LAUNCH

RH SOARS TO NEW HEIGHTS WITH ITS STRATOSPHERIC EXPANSION INTO PRIVATE AVIATION 
AS ITS LATEST CONCEPT, RH ONE, TAKES OFF.  BY PHEBE WAHL
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RH TAKES FLIGHT



retreat LAUNCH

S
ome might see the massive success of RH Chairman and 
Chief Executive Officer Gary Friedman and think he might 
be ready to rest on his laurels of countless wins ranging 
from revolutionizing retail into something experiential 
and regularly outperforming earning expectations. Yet, 

Friedman is just getting started. The brand recently unveiled RH 
One (which will be available for charter beginning in 2022), a 
first-of-its-kind private jet designed by Friedman and his team. 
The Gulfstream G650 is elegantly outfitted—think brushed 
European white oak and charcoal linen upholstery—and a high-
flying celebration of the fine craftsmanship on which Friedman 
has built an empire. We checked in with Friedman as his 
imagination takes flight.

WHAT INSPIRED YOU TO LAUNCH RH ONE? 
We believe one of the most important things we do as leaders 
is allocate human and financial capital—how we invest our 
time and money. One of the things I’ve learned over the years 
is I’ve generally been able to raise more money, but I’ve never 
figured out how to create more time. We also believe that 
brands or businesses that create time value will become more 
valuable. And that’s what flying private does—it amplifies the 
business’s greatest asset, its people. It enables a team to gain 
more time, cover more ground and connect more dots. It creates 
an environment of collaboration. When you travel commercially, 
you could never have 12 people sitting together discussing 

what you’ve just seen, what you’ve just learned, working in an 
integrated fashion that enables innovation versus hours lost 
traveling in isolation. 

WHAT WAS YOUR OVERALL AESTHETIC APPROACH?
From both a functional and aesthetic point of view, most private 
planes conform to the same design logic as it relates to the 
interiors. We believed we could design an environment that 
amplified collaboration and creativity. Every aspect of RH One 
is designed using that lens. It’s why the entire cabin is crafted 
of a single material, European white oak, eliminating the clutter 
and visual chaos caused by using multiple materials and colors 
in a small, confined space. Our design ethos is based on the 
teachings of Vitruvius and his core belief that the most pleasing 
design is the reflection of human design. It’s the study of balance, 
symmetry and perfect proportions. It is a hierarchy that creates 
harmony and enables collaboration and creativity.  

WHAT OTHER NEWS IS COMING UP FOR THE BRAND 
THAT WE CAN SHARE?
In 2022, we will launch the World of RH, a new digital portal 
that will present our ecosystem of products, places, services and 
spaces.  
 Our products include RH Interiors, RH Modern, RH Outdoor, 
RH Beach House, RH Ski House, RH Baby & Child and RH TEEN. 
This spring, we will be introducing RH Contemporary, a new 
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collection that bridges the gap between RH Interiors and RH 
Modern.  
 Our places include our Galleries, Guesthouses, Residences 
and Restaurants. The first Guesthouse launches in New York 
early next year, followed by Aspen in late 2022 or early 2023. 
Our first RH Residences will be unveiled as part of our Aspen 
ecosystem that includes a new RH Gallery, RH Guesthouse, our 
first RH Bath House & Spa, The RH Residences at the historic 
Boomerang Lodge and the RH Residence on Red Mountain.   
 Our services include RH Interior Design and our RH Contract 
and Trade business. We believe there are also opportunities to 
introduce RH Architecture and RH Landscape Architecture.  
 Our spaces include RH One and RH Two, our private planes; 
and RH Three, our luxury yacht that will be available for 
charter in the Caribbean and Mediterranean where the wealthy 
and affluent visit and vacation.

WHAT ELSE IS A BUCKET LIST LAUNCH FOR YOU FOR THE 
BRAND? ARE SPACE SHUTTLES ON THE HORIZON?
No space shuttles, but lots of new exciting places and spaces 
that are designed to elevate the brand and inspire our 
customers. 

From top: The jet’s interior features luxe chairs upholstered in charcoal linen; the cabin 
is clad in brushed European pale white oak. Opposite page: RH One, the brand’s first 
private jet service, is a 12-passenger Gulfstream G650.
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retreat LAUNCH

“From both a !nctional and aesthetic point of view, 
most private planes conform to the same design 
logic as it relates to the interiors. We believed 
we could design an environment that amplified 
collaboration and creativi". Every aspect of RH One 
is designed using that lens.”

–GARY FRIEDMAN, CHAIRMAN AND CEO, RH


