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S�le
70 
REGULATORY COMMITTEE 
Used for centuries in Chinese and 
ayurvedic traditions, adaptogens 
are the plant powerhouses that 
help regulate stress and fatigue. 
Harness the healing powers of 
these ancient herbs.

72 
UNPLUGGED 
Craving a digital detox? �e latest 
scents to hit shelves take us deep 
into nature with “neo-woody” 
notes mixed with bergamot, 
vetiver and ambergris.

Space
75 
LITTLE WONDERS 
Louis Vuitton challenges

the world’s leading 
contemporary designers to 
create objects for the home. 

76 
VENI, VIDI, VENICE 
Life’s a beach for 
“LA-by-choice” real 
estate authority Alicia 
Dry Cohen.

78 
GOING PUBLIC 
Portia de Rossi’s General 
Public partners with RH to 
make 3D art accessible.

Sightseeing
81 
THE RULE OF THREES 
Haven’t heard of �e 
Venetian Cocktail Collective 
yet? �at’s because it may be 
too hard to get in.

82 
DINNER AND A SHOW  
You have the weekend in Chicago: 
Here’s where to stay, sip, eat and 
play. Ready, set... go!
 
84 
BIG LITTLE MONTEREY 
While Big Little Lies fans will have 
to wait until 2019 for season 2, 
there’s no need to delay a visit to 
the Central California coast where 
the show is set.
 

The Source
109 
URBANE RENEWAL   
Respect Your Universe brings cool 
athletic wear to Fashion Island. 

110 
SCENE  
Indulge in insider LA! Here’s 

our guide to the city’s best arts, 
dining and nightlife. 
 
115 
SPACE  
Get down with design! 
We present the best ways to
live, shop and stay in the 
City of Angels. 

117 
STYLE 
Our “little black book” of LA’s 
leading retailers will help you shop 
until you drop. And when you’re 
ready to wind down, check back 
for the perfect spa!

 And Finally...
120 
ONLY IN L.A. 
We share our favorite LA-perfect 
moments; the ridiculous... 
and sublime. 



space LIFE IN 3D

Going
Public

PORTIA DE ROSSI’S GENERAL PUBLIC 
PARTNERS WITH RH TO MAKE 

3D ART ACCESSIBLE.

BY PHEBE WAHL

I
created General Public because I 
wanted to bridge the gap between 
the decorative and the fine art 
markets,” explains actress, artist 
and arbiter Portia de Rossi of 

her new art curation and publishing 
company. With the goal of making great 
art more accessible, de Rossi partnered 
with RH to launch General Public X 
RH. The collection offers a selection of 
3D reproductions of original works by 
artists from across the globe such as 
Koen Lybaert (Antwerp, Belgium), Kali 
Sanders (Los Angeles), Seb Sweatman 
(Johannesburg) and Paul van Rij 
(Amsterdam). “Although many folks 

have an appreciation of art and would 
like to own good works by good artists, 
not everyone wants to learn about the 
art market, or they find collecting—
and the galleries—intimidating,” 
says de Rossi. “We developed a print 
called a Synograph that is an almost 
identical reproduction of the original 
painting—complete with texture. The 
Synograph provides customers with an 
alternative to collecting paintings and 
the flat posterlike print. This proprietary 
technology and our professional curation 
is how we bridge the gap.” $671-$2,951, 
RH West Hollywood, The Gallery on Melrose 
Avenue and RH Modern Los Angeles, rh.com

Clockwise from top right: Portia 
de Rossi; painter Koen Lybaert; 
Koen Lybaert, “Abstract 2055 
for General Public,” $2,621.
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