Designs on
the Future

AFTER OPENING A CHELSEA ART GALLERY
LAST FALL, RESTORATION HARDWARE SHINES
ANEW SPOTLIGHT ON THE HOME WITH A
JUST-LAUNCHED INTERIOR DESIGN FROGEAM
AND A HISTORIC GREENWICH OUTPOST.
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nder the leadership of Chairman and CEQ Gary Friedman, RH
(Restoration Hardware) has evolved from a buzzy purveyer of
period-inspired furniture, hardware, and whimsical home acces

sories 1o 2 major player on the art eircuit, resulting in last November's
opening of the RH Conternporary Art gallery in Chelsea, But RH, which
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saw a 33 percent growth in revenue last year, remains firmly committed
w its home design roots and recently launched a new interior design pro
gram with a full Noor dedicated to the program atits Flatiron location.
The company, whose many lines reference classic styles, has also made a
firm commitment to historic preservation—for its newest store, RH
recently completed a multimillion dellar, threeyear restoration and
wransformation of the 97 -year-old post office in Greenwich, Connecticut.
Gotham recently sat down with Friedman to talk about the continuing
evolution of the brand and the company s recent ventures.

Whatmade you decide to launch an interior design program?

Gary Friedman: The interior design aspeet is new for us, but it ema
nates from an authentic place, because RH has approached the home
furnishings market from the point of view of designers and curators,
rather than merchandisers. Since we furnish our homes many fewer
times in our lives than, say, we buy a car, we wanted to offer our clients
the oppornity to have our designers come into their homes and work
with them for a complete interior design [experience]. In New York, we
have Alison Downey, an interior designer for many years, who has
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been quite skilled in helping to create and develop a team. There
will be alot of firsts for us because were learning

Why did you decide to roll out this program in New York?
New York is the best place to start anything because it makes you
elevate your game to its highestlevel.

What prompted the expansion of the Flatiron flagship store?
When we were able to take over two additional floors at the

Flatiron gallery, it gave us the opportunity to nearly triple our
space. To put more of our offerings inte the New York market has
been a driving force for us. As we've evolved and transformed the
RH brand, less than 10 percent of our current collection is dis-
played in our legacy retail stores. This expansion has allowed us

“New York is the
best place to start
anything because
it makes you

elevate your game
toits highest level.”
—GARYFRIEDMAN

to offer a more complete collec-
tion of our outdoor furniture on
the third floor.

Tell us a little about RH’s new
Greenwich gallery.

We're inspired by great architec-
ture because it speaks to our ethos.
We tried to Tespect what this build-
ing [the former Greenwich Post
Office] was by going back to the
original design, sirippingit downto

what it was and then rying to imagine what it could be. We were able to
create asecond level withinthe building thatis not visible from the street.
There iz a conservatory hidden within the parapet of the building [and]
we [tried to] replicate the original brick from the building’s exterior and
use it in the interior courtyard, so the parapet looks like it was always
there. We always ask ourselves how can we bring the building forward,
make itmore useful for today, and render it more valuable. G

BELOW: A oo setting at the
new Greenwich store.,




