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RH, design is a destination  
The US furniture giant brings its model to Italy with the opening of its Milan store. 
A concept that combines retail and services, as well as dining and hospitality. 

It was probably the most glamorous event of Milan Design Week. At the opening party, Hollywood stars such as Margot 
Robbie and Zoe Saldana were spotted, alongside prominent figures like Roberto Bolle, Brunello Cucinelli, Remo Ruffini 
of Moncler, Francesca Bellettini, Carlo Capasa, as well as architects Piero Lissoni and Antonio Citterio. A guest list 
worthy of a La Scala opening night marked another kind of “premiere”: the arrival in Italy—specifically in Milan, the 
global capital of design—of the American furniture giant RH. 

This debut had been announced four years earlier, in June 2022, and has now become reality following an extensive 
restoration of the 19th-century Palazzo del Principe di Piombino on Corso Venezia 56. It is a launch in true RH style: the 
brand’s Galleries (as its stores are called) have always been set in striking locations, from historic residences to unique 
landmark properties, both in the United States and across Europe. 

RH Milan, The Gallery lives up to this vision. Spanning seven levels and over 7,000 square meters, it is not simply a store 
offering accessible luxury furniture and design, but a full expression of the RH model, combining retail, dining, a library 
featuring rare volumes, and design services. It is also conceived as a social destination: during Design Week, the iconic 
Milanese Bar Basso was recreated on the third floor, complete with its signature red neon sign and a cocktail menu 
including the famous Negroni Sbagliato. Meanwhile, the striking La Volta restaurant on the lower level, The World of RH 
Bar & Lounge on the top floor, and the private garden courtyard aim to become a new destination for both locals and 
international visitors. 

The Milan opening also marks the global debut of RH Estates, a new design concept featuring original pieces by designer 
Michael Taylor. This joins the brand’s existing collections—RH Interiors, RH Modern, and RH Outdoor—enhanced by 
artworks, antiques, and rare objects sourced from around the world. The space also includes an RH Interior Design Studio 
dedicated to personalized design consultancy. 

The group’s ambition is to build a comprehensive ecosystem of products and services, extending beyond retail into 
contract (RH Contract), residential living (RH Residences—fully furnished luxury homes and apartments with integrated 
services), and hospitality. This includes RH Guesthouses, such as the New York property with suites and private 
amenities; RH Yountville in Napa Valley, combining food, wine, art, and design; as well as private jets (RH One and RH 
Two) and the luxury yacht RH Three, available for charter in the Caribbean and the Mediterranean. 

This empire, generating annual revenues of 3.44 billion dollars, is led by CEO Gary Friedman. With a successful 
entrepreneurial background that began in retail at Gap Inc., Friedman joined the company—then known as Restoration 
Hardware—in 2001, when it was struggling, and transformed it into a global luxury brand. After expanding across North 
America, RH began its European expansion in 2023, starting in the United Kingdom with Aynho Park in Oxfordshire, 
followed by openings in Brussels, Madrid, Munich, Düsseldorf, and Paris, where a seven-level space on the 
Champs-Élysées features two restaurants and interiors crafted by Ateliers Gohard. The next opening is planned for 
London’s Mayfair, followed by expansion to Sydney in 2027. 
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IMAGE: RH Millan, The Gallery occupies an entire 19th-century building on Corso Venezia 56, Milan 

 


