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WITH THE OPENING OF THE RH FURNITURE BOUTIQUE, AMERICAN-STYLE DÉCOR ARRIVES ON 
THE CHAMPS-ÉLYSÉES - AVEC L’OUVERTURE DE LA BOUTIQUE DE MEUBLES RH, LA DÉCORATION 
À L’AMÉRICAINE S’INVITE SUR LES CHAMPS-ÉLYSÉES  
By Sophie de Santis  
 
Both chic and understated, luxurious yet welcoming, the Californian furniture brand RH has just opened 
at the lower end of the world’s most beautiful avenue. A UFO on the Parisian landscape. 
 
Completely unknown in France, the powerful American design brand RH (short for Restoration Hardware), 
with its mysterious initials — not exactly glamorous in French — has chosen to make a spectacular entrance 
into the French market. How? By betting on the prestige of its location: 23 Avenue des Champs-Élysées, just 
above the Rond-Point, behind the Artcurial auction house and the Hôtel Dassault, headquarters of the family 
that also owns Le Figaro. 
 
With $3.5 billion in revenue and a stock market valuation of $4.4 billion (according to management), RH has 
the means to match its ambitions. “I consider RH Paris to be our Mona Lisa, our masterpiece, the most refined 
expression of our craftsmanship. It is simply our most beautiful creation,” proudly declares the brand’s CEO, 
Gary Friedman. 
 
What visitors have been discovering since the ultra-VIP opening a few days ago — with Catherine Deneuve as 
the guest of honor — is a palace that dazzles with a thousand lights. 
 
Behind the monumental bronze and brass doors, guests are greeted by a replica of Leonardo da Vinci’s 
Vitruvian Man, engraved into a wall of white onyx. “A symbol of harmony and perfect proportions,” reads the 
inscription, in both French and English. 
 
A grand backlit staircase dominates the atrium beneath a gold leaf ceiling. Art and design books abound, filling 
the oak library shelves and stacked on stone coffee tables. Long velvet sofas, in a warm gradient of tones from 
caramel to deep brown, invite visitors to sit and admire the spectacular architecture, softened by a golden-hued 
ambient light. 
 
At the center stands a glass elevator — custom-designed by British firm Foster + Partners — the showpiece of a 
nearly seven-year renovation. It connects the building’s seven levels all the way up to the rooftop terrace. 
At the top of this small private mansion, originally built in 1983 by Marcel Dassault in a style inspired by the 
1930s, the walls slide away to reveal a breathtaking 360-degree view — with the Eiffel Tower standing proudly 
just opposite. 
 
Chic but not bling 
 
Yet here, chic doesn’t mean bling. The softness of the materials, familiar references to French museum art (a 
replica of the Winged Victory of Samothrace, a bronze caryatid by Louis-Félix Chabaud), as well as 
contemporary works, all contribute to the intimacy of this furniture concept store tucked away at the back of a 
Garden. 
 
The most discreet building on the avenue — previously occupied by the sportswear brand Abercrombie & Fitch 
from 2011 to 2021 — boasts a prime location near Avenue Montaigne, the ultimate symbol of Parisian luxury. 
This new RH branch is the sixth in Europe (after Madrid, Munich, Brussels...). The group owns about twenty 
stores worldwide, mostly in North America. Usually, the boutiques occupy XXL-sized buildings (from 5,000 to 



 
7,000 m²) with significant historical value. But the Paris store — 3,900 m² over seven floors — stands out by 
offering two restaurants and a lounge bar. 
 
“RH Paris may be one of our smaller Design Galleries, but it is also the most spectacular architecturally, the 
most beautiful, and the most immersive,” rejoices Gary Friedman. 
 
An American-Parisian art of living 
 
What exactly is the RH style? Sobriety prevails. An elegance that can appeal to the entire world. The Parisian 
setting aims to showcase creations with clean lines made by the in-house studio — armchairs, sofas, lighting 
fixtures, etc. — whose color palette, rather understated, ranges from cream white to reddish brown. Nothing 
revolutionary in the shapes, but quality seems to be the foremost concern. Many pieces are also offered through 
a catalog and personalized consulting services in the new glass-roofed pavilion built for this purpose at the back 
of the garden. 
 
While the price range for the furniture can sometimes reach high levels, Parisians can still enjoy the continuous 
dining options. At Jardin RH, on the second floor, seafood specialties are served (dishes starting at €40) along 
with Petrossian caviar, all under the glass roof. On the white onyx wine bar counter, you can spot some French 
champagne brands (Billecart-Salmon, Ruinart). Going up one floor reveals the lounge bar menu, entrusted to 
the legendary Colin Field (cocktails priced around €25 to €30). Meanwhile, on the fourth floor, at Petit RH, an 
intimate restaurant with a view of the Parisian sky, guests can enjoy lobster rolls and (again) caviar — certainly 
the symbol of ultra-luxury for Americans. 
 
A Hollywood-worthy success story 
 
Yet, RH’s CEO, Gary Friedman, 68, a brilliant self-made man who is living out a saga Americans adore, was 
not born with a silver spoon in his mouth. 
 
Born into a Jewish family in San Francisco, he lost his father at a very young age and was unable to complete 
his secondary education. He started working at Gap, where he climbed the ranks. "I started at the very bottom, 
as a stock clerk at Gap in San Francisco. Yet, through hard work and determination, I became the youngest store 
manager, then district manager, and eventually regional director in the company’s history," he recounts humbly. 
He then joined Williams Sonoma, a giant in furniture and kitchenware. He stayed there for fourteen years before 
leaving, frustrated at not being appointed CEO. 
 
In 2001, he joined Restoration Hardware, a struggling mass-market furniture chain on the brink of bankruptcy, 
into which he personally invested several million dollars. He turned the company around and kept only the 
initials RH, repositioning the brand as more upscale. 
 
Opening on the world’s most beautiful avenue remains "a great source of pride" for the Californian. Even 
though the Paris store — prestigious as it is — remains something of a mystery in the furniture world. 
 


